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“Il suo nome era Cerutti Gino
ma lo chiamavan drago

gli amici al bar del Giambellino
dicevan che era un mago.”
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0.0 ABSTRACT

Commercial 
Districts

Mapping San Siro
Dynamoscopio
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01. INTRODUCTION

over 
 old people.
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total of 255 000 people and a growth of 1/4 
in just four years. 

all the oppor-
tunities for a city that focuses on all forms of social innovation

contribution of the mi-

18700 
migrants

Sinti group

01.1. GIAMBELLINO AS A MULTICULTURAL NEIGHBORHOOD
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Concentration of migrants in Milano
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-
ment in the transformation, development, conversion and maintenance 
processes of the socio-economic fabric

operators’ adherence to a strategic vision around a joint 
investment

Distretti Urbani del Commercio

regenerate the urban fabric and activate not 
only economic but also social and cultural large-scale dynamics.

Giambellino
high probability of success
the local demand with a wide set of products 

infrastructures and spa-
ces for free time and culture are completely lacking

01.2. GIAMBELLINO AS A COMMERCIAL DISTRICT
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Distretti Urbani del Commercio, Milano

Giambellino: system of commercial businesses

Isola

Sarpi

Brera

NavigliGiambellino



8

01.2.1 GIAMBELLINO AS A MULTICULTURAL ENTERPRENEURSHIP DISTRICT

multicultural enterpreneurship

enterpreneur’s dependence on ethnic 
resources

reasons
entrepreneur are several. 

cultural assets

A third reason is the -
lation

typology

typically ethnic businesses

Intermediary companies
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Exotic companies

Open businesses

shelter companies

sive trade.

insediated

re-inhabited

immigration clusters
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these reasons.

ratories.
social housing assets

fundamental role, similar to that of a seismograph, 
an emerging spatial indicator

a 

cohabitation 
processes

goods and services otherwise unreachable and at the same time providing 
.
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02. INSIDE GIAMBELLINO



14

02.1. GIAMBELLINO MORPHOLOGICAL INTERPRETATIVE MAP

tional rates. 

relational islands
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02.2. GIAMBELLINO SOCIOLOGICAL INTERPRETATIVE MAP

the over 65 old people, on the other side 
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dium. 
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02.3. GROUNDFLOOR GIAMBELLINO
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Migrant Businesses
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Dismissed Businesses
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Via Apuli, 4

Via Odazio, 6

Via Apuli, 6

Via Giambellino, 150 Via Apuli, 5

Via Odazio, 8

Via Giambellino, 143
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VOICES FROM GIAMBELLINO

Innanzitutto vorremmo sapere com’è 
-

ciazione, se c’è stato un evento che ha 
provocato la sua nascita e ssoprattutto 
perchè la scelta di lavorare proprio al 
Giambellino...

tempi dell’università e in tempi diversi 

un tavolo di uno degli appartamenti in 

avanguardia di attivismo e intellettuali

poter reinterpretare i nostri margini di 

Erika 

Dynamoscopio
Association
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avevamo programmato. 

immaginarie-
splorazioni

Hai fatto riferimento ad un primo vo-

i progetti più importanti e che sono og-

dini.
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È

di Zona 6.

Da una parte la sua trasversalità, ovve
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vile.
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-

ma in termini di modalità di appropria

sentiti di sottrarre parte della sua legit

tà del tutto diversa.
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È

Ulla, tu vieni considerata come abitan-
te storica del Giambellino, hai sempre 

prima vivevo in via Prampolini, dove vi

È

strada.

Historical Dweller
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È

impressionanti e magari, voi studentes

-
 

Certo che 8 anni senza luce è dura...
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rato e la Moratti, un giorno sì e l’altro 

-

tanti da mettere a posto ma altri già ri
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Ci sembra di capire che la sicurezza 
sia un problema non solo dello spazio 
pubblico esterno ma anche interno ai 
cortili...

-
ni ben radicate su cui contare...

È



31

re... 

-

soprattutto donne, magari vedove. 

nissimi. Molti sono soli e si spostano in 

tirare avanti. Si vedono solo loro in giro, 

Non ci sono attività, anche informali, 



32

Abbiamo notato anche la presenza di 
tanti esercizi commerciali gestiti da 
stranieri...
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gio, mentre sta smontando dal turno di 
lavoro.

-

-

Sì tantissimo...moltissimi stranieri han

Parlando con Ulla, lei ci ha detto che il 
compito do voi portinaie è fondamen-
tale...

compito...

È
trollo

Marina

Doorkeeper, Via Apuli 5.
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di mattina alle 10 di sera, a turno. 

uno. 

Tutti, sia gli uni sia gli altri, uguale. Tut

-

È

Youssef

Imprenditore Egiziano
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02.5. THE WOMEN AS POLICY TARGETS
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03. DESIGN STRATEGIES

involved in the initiatives and event pre
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03.1. SCENARIOS: PORTER’S LODGES PATTERNS

lodge
Street artists

creativity

cv 

training course!

services

communi-
ty garden and eat 

furniture
artisans and reuse it 

creatively

lodge

newspaper

vities.
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03.2. SCENARIOS: GROUNDFLOOR PATTERNS

low cost 
space

ordinary 
maintenace

shops

Sharing
Adopt an elderly 
and spend time 

enterpreneurship
Sell

and learn 
by doing

Young artisans 

recycle
creativity

pervision.
At the same time, the 

and the streets at their 

more intimate initiatives 
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03.3. SCENARIOS: COURTYARDS PATTERNS

represent the most intima

environment.

tions.
On the other side, the 

Garden
Cure

garden

children

Women gather 
and work 

bowl 
tournament
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03.4. SCENARIOS: PUBLIC PARK PATTERN

Smart infrastructure 
markets 

and temporary 
festivals! Involve the microenterpreneurs into 

multicultural network
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03.5. SCENARIOS: MICROURBAN COURTYARDS

Young 

Maintenance

Artisans
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Garden
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03.6. SCENARIOS: MULTICULTURAL MICROURBANITY, A VISION

lodge

lodge

inner
path

garden
lodge
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events

gardens

artisans

smart

lodge

inner
path
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05. OPENINGS

and aspirations.
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BIBLIOGRAPHY AND SITOGRAPHY 




